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All but two recipient categories
(international affairs and foundations)
have reached their pre-recession highs

Giving to Public-Society Benefit, Human
Services and International Affairs all

increased despite no major international
or national disastersin 2016
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Changes in giving by source 2014-2015, 2015-2016,
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Changes in giving by type of recipient organization,
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obout, JEFFREY BYRNE + ASSOCIATES, INC.

Founded in 2000 in Kansas
City, Missouri, Jeffrey Byrne +
Associates, Inc. is a nationally-
recognized fundraising and
financial development firm
that specializes in building
organizational capacity and conducting major gift, capital and
endowment campaigns solely for nonprofit organizations. Led by
founder and President + CEO Jeffrey Byrne, its team of consultants
has successfully guided more than 330 nonprofit organizations
through campaigns raising more than $1,300,000,000.

Jeffrey Byrne

+ Associates, Inc.

Committed to nonprofit fundraising success.

Jeffrey Byrne + Associates is committed to nonprofit
fundraising success and serves a broad spectrum of clients
throughout the United States, across all subsectors

of the industry: arts, culture + humanities, education,
environment, faith-based, healthcare, senior living and social
services. JB+Ais the only Kansas City firm to be accepted
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e of the U.S. population,

into The Giving Institute, which requires its members to undergo rigorous review of their consulting methods
and practices and to exhibit the highest standards in fundraising consulting and ethical practices.

Contact JB+A at 816.237.1999 or info@FundraisingJBA.com and visit our website at www.FundraisingJBA.com.

About GIVING USA

Giving USA is a public outreach initiative of Giving USA Foundation™ and is researched and written by the
Indiana University Lilly Family School of Philanthropy. Giving USA Foundation, established in 1985 by The

G

Giving Institute, endeavors to advance philanthropy through research and education. Explore Giving USA
products and resources at GivingUSA.org. The Giving Institute, the parent organization of Giving USA

Foundation™, consists of member organizations that have embraced and embodied the core values of ethics,
excellence and leadership in advancing philanthropy. Serving clients of every size and purpose, from local
institutions to international organizations, The Giving Institute member organizations embrace the highest

G

ethical standards and maintain a strict code of fair practices. Visit GivingInstitute.org to learn more.

THE
Giving
Institute™

Shared intelligence.
For the greater good.

Givin
USA™ .

Apublic service initative
of The Giving Insttute.




